COMM 295 – Multimedia Writing 
St. John Fisher College – Spring 2017
Instructor: Courtney Haupt, Basil 014, (585) 385-8362  E-mail: chaupt@sjfc.edu
Office hours: 2:30 – 4 p.m. Mondays and Wednesdays, 10 a.m. – 12 p.m. Tuesdays. I’m also generally in my office until 4 p.m. 
Required Reading
· Journalism Next (3rd Edition), Mark Briggs, Sage/CQ Press ISBN 978-1-4522-2785-6
· Numerous online and PDF readings that will be available through Blackboard.
· Regular reading of several blogs and following on Twitter of several experts who write about multimedia and social media.
Course Description and Objectives
This is a skills course focused on creating narratives using multiple media to tell complete stories. It will address differences in writing for print and online publication, basic video production, online research, and use of social media for professional purposes. Mastering these skills requires a combination of learning about technical tools as well as concepts of narrative presentation that direct and inform how those tools are used. 
This course meets the following Media & Communication program goals and learning outcomes:

1. Students will build a professional portfolio.

2. Students will write clearly and accurately with particular attention to purpose and audience.

3. Students will write grammatically and professionally.

4. Students will develop an understanding of the formalistic (aesthetic) aspects of design and visual communication.

5. Students will demonstrate cross-platform (web, mobile, broadcast, print) storytelling skills.

Computer use/classroom behavior policy

The computers are to be used for assigned classwork ONLY. Any student found doing non-class-related activities during class time will be marked absent that day and will receive no credit for any in-class assignments. The same restrictions apply to use of cell phones and tablets.
Attendance Policy

Students are expected to attend every class and participate in all in-class activities. Participation and in-class activities will make up 20 percent of the final grade. Guidelines are on final page of syllabus, after the course calendar.
Submitting assignments 

Draft assignments will be submitted using the Google Docs utility associated with Google/
G-mail accounts, available through the My SJFC portal associated with students’ Google-based Fisher email. Final versions of most assignments also will be submitted electronically through a variety of venues, including posting to public blogs and video sharing services.
Deadlines/Late assignments 

Deadlines are a crucial part of all communications enterprises, therefore deadlines MUST be met in this class. A penalty of 5 points per day will apply for each day the assignment is turned in after its due date, including weekends, holidays and other days class is not in session – i.e., 1 minute to 24 hours overdue, minus 5; two days overdue, minus 10, and so on. Late assignments will not be accepted if they are more than one week (seven days) past the due date. Assignments that are more than one week overdue will automatically receive a zero with no possibility of make-up credit.

Early Review
Students may submit any assignment in advance of its final due date – generally three to five days before – to earn an ungraded critique. This will give students an opportunity to revise their work before submitting it for a grade.
Academic Honesty/Conflicts of Interest

The work students submit must be 100 percent their own. Anything else is plagiarism, which is a serious offense both academically and professionally. Communications professionals who plagiarize the work of others are fired from their jobs; students can expect severe repercussions as well, starting with a grade of ZERO on any assignment that the instructor discovers has been plagiarized or fabricated. Plagiarism also is punishable by further sanctions, determined by the vice president for student affairs.


Grading  






   

Due
Multimedia final project

   


   40%
*
Various times
Video editing assignment

   


   10%

April 3
Social media monitoring tweets and blog   


   30%

Ongoing (weekly grade)
Participation (including in-class work)


   10%

Ongoing
Homework (including pre-assignments)

  
   10%

Ongoing

TOTAL






  100%

*This will be broken into several smaller components totaling 40 percent of overall course grade 
All assignments will receive a numerical grade. The final course grade will be based on a weighted average of individual assignment grades based on the above percentages. 



A  = 97-100 grade points

A  = 93-96 

A– = 90-92 




B+ = 87-89 grade points 

B  = 83-86 

B– = 80-82 

 

C+ = 77-79 grade points

C = 73-76 

C– = 70-72 



D+ = 67-69 grade points

D  = 63-66 

D– = 60-62 



F   = 59 or fewer 


Class cancellations

If class must be canceled (because of instructor illness, for example) an e-mail notification sent to all student accounts using Blackboard. College closings for weather are announced on local TV and radio and on the college intranet page.
College Policy Concerning Students with Disabilities

In compliance with St. John Fisher College policy and applicable laws, appropriate academic accommodations are available to you if you are a student with a disability. All requests for accommodations must be supported by appropriate documentation/diagnosis and determined reasonable by St. John Fisher College. Students with documented disabilities (physical, learning, psychological) and who may need academic accommodations are advised to refer to the Disability Services website (http://home.sjfc.edu/AcademicAffairs/Disabilities/DisabilityOverview.asp) Questions should be directed to the Coordinator of Disability Services in the Academic Support Center, Kearney 202. Late notification will delay requested accommodations. 

College Policy Toward Research Involving Human Subjects 

Learning about the research process includes learning about the protection of the rights of human subjects (participants).  Students in courses which include the collection of data from human subjects must comply with Institutional Review Board policies and procedures which protect the rights of human subjects.  This protection includes informed consent, as well as measures to promote the confidentiality of the data which is collected.  Students involved with course related data collection should speak with course faculty to learn about Institutional Review Board policies relevant to the course project.  Copies of the St. John Fisher Institutional Review Board Policies and Procedures are available in the Office of Academic Affairs, in the Kearney Building room 202, or on the IRB web page at http://home.sjfc.edu/institutionalreviewboard.

COMM 295–Multimedia Writing

Class and Assignment Schedule Spring 2017
Date


Class Topic


Reading

Assignment Due
Wed. Jan. 18

Intro/Tools of the Trade 
Check BB

Fri. Jan. 20
The Medium is the Message
Check BB




Mon. Jan. 23

Writing Fundamentals

Check BB
Wed. Jan. 25

Writing Fundamentals

Check BB







(continued)

Fri. Jan 27

Using Social Media for
Briggs pages 



Professional Purposes

56-62 and 79-85
Mon. Jan 30 

Multimedia Fundamentals
Briggs
Ch. 1
Wed. Feb 1

Evolution of Narrative
Briggs Ch. 2
Fri. Feb. 3

Evolution of Narrative
Check BB





(continued)






Mon. Feb 6

Evolution of Narrative
Check BB

Project guidelines 



(continued)





distributed
Wed. Feb. 8

Writing (and more) for Web
Check BB
Fri. Feb. 10

Writing (and more) for Web
Check BB





(continued)


 



Mon. Feb 13

Writing (and more) for Web
Check BB



(continued)


 

Wed. Feb. 15

Writing (and more) for Web
Briggs pages 295-300 (SEO)






(continued)


and check blackboard

Fri. Feb. 17 

Research

Mon. Feb. 20

Web Literacy


Check BB





Guest speaker Nancy Greco
Date


Class Topic


Reading

Assignment
Wed. Feb. 22

Writing for Listeners

Check BB

Project proposal DUE










(shared GoogleDoc file)
Fri. Feb. 24

Video Presentation Exercise



Mon. Feb. 27

Audio Editing


Briggs pages 









192-197

Wed. March 1

Audience Engagement
Briggs
Ch. 3


Social & Mobile



Fri. March 3

Audience Engagement
Check BB








Social & Mobile (cont’d)

Mon. March 6

No Class – Spring break


Wed. March 8

No Class – Spring break


Fri. March 10

No Class – Spring break


Mon. March 13
Possible Lab Day

Check BB
Fri. March 17

Video fundamentals

Briggs Ch. 7





Mon. March 20
Video fundamentals

Check BB







(continued)


 

Wed. March 22
Video fundamentals

Check BB

Short video assignment



(continued)





distributed
Fri. March 24

Photos



Briggs
Ch. 5


Mon. March 27 
Photos



Check BB








(continued)
Wed. March 29
Visual Thinking

Check BB

Project update  DUE










(shared GoogleDoc file)
Date


Class Topic


Reading

Assignment
Fri. March 31 

Visual Thinking/Photo
Check BB








(continued)
Mon. April 3

Lab Day


Check BB



Wed. April 5

Design
Principles

Check BB

Short video assignment










DUE
Fri. April 7

Design
Principles

Check BB
(continued)
Mon. April 10

Content Mgt. Systems

Check BB


Wed. April 12
 
Content Mgt. Systems

Check BB

Project draft DUE



(continued) 





(shared GoogleDoc file



Fri. April 14

No class – Easter break





Mon. Apr. 17

No class – Easter break


Wed. April 19

Legal Principles 

Check BB

Fri. April 21

Legal Principles 

Check BB




(continued)


Mon. April 24

Catch up/TBD 

Possible Class Time for Final Project





Wed. April 26

Catch up/TBD 

Possible Class Time for Final Project

Fri. April 28

Catch up/TBD 

Possible Class Time for Final Project
Exam Period:

Presentations in Final Exam block

May 1-
6

Date/ Wed. May 3 from 8:30-11 a.m.
Guidelines for Participation/Homework in COMM 295
Counts for a combined 20 percent of overall course grade

Due: Throughout the semester 

The participation/homework portion of the grade in COMM 295 will be based on points earned over the course of the semester in two areas:

· Completion of in-class assignments 
· Completion of homework assignments (including pre-assignments)

Participation
Participation is worth a maximum of 100 points, and will be made up of in-class assignments. These assignments will be generally worth between 2-7 points each and cannot be made up if you have an unexcused absence, so it is important to attend all classes. Only valid medical absences (documented with a doctor’s note) and valid travel on college business (e.g. sports travel) count as excused absences. 
Homework

Throughout the semester, numerous homework assignments will be completed – notably the pre-assignments, but occasionally other work as well – in addition to the reading blogs (which are graded separately). These homework assignments will be worth 5 points each, and will account for approximately another 100 points over the course of the semester. You must be in class to turn in homework assignments, unless you have an excused absence.  
Final Grading

A total of approximately 200 points will be available over the course of the semester from participation and homework assignments. At the end of the semester, a grade will be calculated based on the points earned vs. the total possible points, and it will account for 20 percent of the overall course grade. 
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